
THIS PROPOSAL WAS PREPARED BY:
Maura Haberman, CFEA, CFEE
Event & Program Coordinator

Town of Acton Rec. Department
472 Main Street, Acton, MA  01720

mhaberman@actonma.gov
978.929.6435



WHAT MATTERS TO US MOST IS HOW WELL WE DO TO 

EXCEED YOUR EXPECTATIONS!
PHOTO:  Bon Journey performance at NARA Park, July 2022
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Dear Friends of Acton Recreation,

We would be honored to have you as a sponsor in 2023!

The upcoming season will be filled with excitement as we look forward to the incredible lineup of 

performers and special events! All the events that we host are funded through sponsorships, 

donations, and limited onsite revenue.  The funding we seek is critical to the success of these 

events; without sponsorship funding, these events would not exist. Being partners with Acton 

Recreation is a mutually beneficial relationship.  We work diligently to make sure your support 

through sponsorship is held to the highest regard and recognized widely to our community.

There are many costs associated to what it takes to operate the caliber of events that we do. 

Like running your business, its all the expenses that need to be covered that one doesnôt see to 

be successful.  It takes a team of dedicated staff who love what they do, in addition to the many 

expenses including: performer fees, rider obligations, sound and light production, electricity, 

supplies, activities, event staffing, marketing, signage, and police detail. 

Every year we continue to grow our audience throughout the region and we strive to maintain our 

drive to making these events grow in popularity. Patrons tell us how much they look forward to 

every event and canôt wait for ñnext summer!ò Weôre already receiving calls for about our 

upcoming 2023 season.

There is a great deal of information enclosed in this proposal, and I encourage you to contact me 

if you have any questions. Being a sponsor is a wise investment of your marketing and 

community outreach budget. 

In advance, thank you for the time it will take to review this proposal. 

With greatest appreciation for all you do for our community, most sincerely,

Maura A.Haberman

Maura Haberman, CFEA, CFEE, Notary

Event & Program Coordinator   (11/15/2022)

The Acton Recreation Department is proud to be a member of the Middlesex West Chamber of Commerce 

and is very involved within the Chamber to support our local business community.  Maura Haberman has 

served on the Board of Directors and is a past President of the MWC0C and continues to be an active 

member. 

Acton Recreation is a proud member of International Festivals and Events Association (IFEA) and 

our Event Coordinator, Maura Haberman, is a Certified Festival and Events Executive (CFEE) and 

Certified Festival and Events Associate (CFEA) and member of the International Live Events 

Association (ILEA) ïBoston Chapter. 3



SPONSORSHIPS ALLOW A BUSINESS LIKE YOURSTO 

BE ASSOCIATED WITH THE POSITIVE BENEFITS OF 

OUR POPULAR EVENTS!

ü Give your business access to thousands of consumers in a positive 
environment.

ü Community goodwill.

ü Increase your brand awareness!

ü Targeted marketing opportunities to engage one -on -one with 
people.

ü Business exposure through multi -media (including social -media) and 
event advertising campaigns.

ü Enhanced profile and awareness of your business within the 
community.

ü Opportunities to showcase your products or services.

ü Provides participation opportunities for your employees.

ü Creates favorable impressions on your business and enhances 
consumer perception.

ü Efficient lead generation.

ü Return on your Investment.

PHOTO: Vanessa Trien & The Jumping Monkeys, Aug 2022
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WHY DO WE CARE ABOUT CHILDREN, TWEEN 

AND TEEN ACTIVITIES AT OUR EVENTS?
Å Expose them to good music, career opportunities

Å Family time

Å Open up their creative side

Å Less screen and online game-time

Å Make lasting memories

Å Build tradition

Å Concerts and special events support the 

whole community

NARA PARK EVENTS ARE FUNDED BY THE GENEROUS CONTRIBUTIONS WE 

RECEIVE TO BRING QUALITY PERFORMERS TO NARA PARK. PLEASE HELP US

KEEP THE MUSIC PLAYING AND ALLOW US THE OPPORTUNITY TO RECOGNIZE

YOUR KIND GENEROSITY AND SUPPORT TO OUR COMMUNITY!

SUPPORTING ACTON EVENTS HELPS US WORK TOGETHER TO ENHANCE

THESE PROVEN BENEFITS TO THE COMMUNITY
òBUILDING A SENSE OF COMMUNITY THROUGH QUALITY RECREATIONó

COMMUNITY OUTREACH
Å Connects families

Å Reduces crime and delinquency

Å Enhances ethnic and cultural understanding, harmony, and tolerance

Å Provides outlets for conflict resolution

Å Supports youth

Å Offers lifelines for elderly and those who are lonely

Å Concerts and special events support all ages and diversities

Å No cost and low cost events are needed to support limited income households

PHOTO: Bon Journey at NARA Park, June 2022
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HOW MUCH DO YOU SPEND IN ADVERTISING?
Sponsoring these events is an ongoing marketing opportunity that gets your 
business recognized for many months and directly reaches consumers in a 

ǇƻǎƛǘƛǾŜ ǿŀȅΦ  LǘΩǎ ƴƻǘ ƭƛƪŜ ŀ ƻƴŜ ǘƛƳŜ ǇǊƛƴǘ ŀŘΗ  

LOCATION! LOCATION! LOCATION!

Acton, 21 miles northwest of Boston, has a population* of 24,021 in 2021 

and abuts these towns:  Westford(24,342), Littleton (9,935), Concord(19,323), Carlisle (5,186) , Stow

(7,098), Maynard (10,754)and Boxborough(5,546).

Combined, Acton and abutter population is 130,226.

In addition to Actonôs seven abutting towns, Chelmsford population is 35,067is only 5 minutes up the road 

from NARA Park on Rt. 27 and the City of Lowell, only 15 minutes away and has a population of 111,306.  

Totaling in all 276,599
*Information above gathered from towncharts.com.  Last population figures updated 2019 and FOR 01720, 01718 (Acton Zip Codes)from the US Census Bureau.

ü BECOME A SPONSOR OF ACTONôS 2023 EVENTS AS PART OF YOUR PUBLIC 

RELATIONS & MARKETING PLAN THIS YEAR. 

ü BEING AN EVENT SPONSOR GIVES YOU IMMEDIATE ACCESS TO THOUSANDS OF 

CONSUMERS AND MULTIPLE OPPORTUNITIES TO BECOME INVOLVED!

WHERE ARE YOUR 2023 MARKETING 

DOLLARS GOING?

NARA PARK

NARA Park Amphitheater, Draw the Line Aerosmith Tribute 2022
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HOW MUCH DO YOU SPEND IN ADVERTISING? 
Sponsoring these events is an ongoing marketing opportunity that gets your 
business recognized for many months and directly reaches consumers in a 

ǇƻǎƛǘƛǾŜ ǿŀȅΦ  LǘΩǎ ƴƻǘ ƭƛƪŜ ŀ ƻƴŜ ǘƛƳŜ ǇǊƛƴǘ ŀŘΗ  

DID YOU KNOW?
Å In the 1980s companies spent $100 million marketing to kids and today spending 

is about $17 billion in marketing annually. Children (under 12) and teens influence 

parental purchases totaling over $130 -670 billion a year. Women make up more 

than half of the U.S. population, and control or influencer 85% of consumer 

spending.  The highest age group that spends the most money is aged 35 -64.

Å In Acton, 55.6% of Acton homes have children and 39.4% are owned by couples. 

The average family size is 3.2.  Of all Acton households, 72% are families and 

88.8% are residents still living in the same home for more than one year.

Å The median age in Acton is 42.

Å The median household income (2021) $156,027 with a per capita income of 

$63,697 and 3.3% poverty level.

Å Acton (Zip Codes: 01720 and 01718) has one of the most diverse populations 

when compared to regional, state, and national . With a diversity score of 87 out of 

100, Acton is much more diverse than other US cities . The most diverse area within 

Acton's proper boundaries is to the northeast of the city.

Å 69.2% White

Å 26.1% Asian

Å 2.9%   Other

Å 1.6%   Black or African American

WHERE ARE YOUR 2023 MARKETING 

DOLLARS GOING?

Photo:  View from the field at NARA during Into the 

Floyd concert, Aug 2022
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NARA PARK HAS GROWN TO BECOME A REGIONAL 

DESTINATION IN A QUAINT NEW ENGLAND TOWN.

Established by Exit Polling and ticket purchases, event guests from all around the 

region and beyond who attend our events.  Many guests confirmed they have spent 

money at local businesses and restaurants on their way to or from NARA events .  

NARA EVENTS BRING GUESTS TO ACTON FROM THESE MASSACHUSETTS COMMUNITIES & MORE!
Andover, Arlington, Ashburnham, Auburndale, Ayer, Baldwinville, Bedford, Berlin, Billerica, Blackstone, Bolton, 

Boston, Boxborough, Burlington, Carlisle, Chelmsford, Clinton, Concord, Danvers, Dedham, Devens, Dracut, 

Dunstable, Falmouth, Fitchburg, Framingham, Gardner, Georgetown, Groton, Harvard, Haverhill, Holliston, 

Hudson, Ipswich, Lancaster, Leominster, Lexington, Lincoln, Littleton, Lowell, Lunenburg, Marion, Marlborough, 

Mattapoiset, Maynard, Medford, Millis, N. Andover, N. Billerica, N. Chelmsford, N. Reading, Natick, Needham 

Heights, Newton, Northborough, Orange, Pepperell, Phillipston, Quincy, Rehoboth, Rutland, Saugus, Shirley, 

Shrewsbury, Sterling, Stow, Sturbridge, Sudbury, Tewksbury, Townsend, Tyngsboro, Waltham, Watertown, 

Wayland, West Boylston, Westborough, Westford, Westminster, Wilmington, Winchendon, Windsor, Woburn 

and Worcester.  INCLUDING OUT OF STATE RESIDENTS travelling from Warren, RI; Derry, NH; Merrimack, NH; 
Milford, NH; Nashua, NH, Manchester, NH; Bradford, VT; Jacksonville, NC; Green Cove, FL, Placida, FL, 

Belleville, IL, and Sheppard Air Force Base, TX.

NARA events bring business and support to the local economy. In addition to our own Acton citizens 

attending our events, a large majority of attendees are tourists from surrounding towns and beyond exploring 

what the Greater Merrimack Valley has to offer.  We know that we had guests travel more than an hour to 

attend our events.  We know from our exit surveys that patrons stop to purchase food, enjoy a nice 

restaurant meal and shop our retailers both before and after events.  Our responsibility to our supporters is to 

make sure that all guests, local or regional, know who has sponsored our events!

The events we host are publicized through a variety of social media outlets which reach not only local 

residents, but are also aimed to also attract tourists.  We post our events on large tourist websites patronized 

by locals and tourists such as the Massachusetts Travel and Tourismõs òmassvacations.com.ó The 

Massachusetts Office of Travel & Tourism (MOTT) is the state agency dedicated to promoting Massachusetts 

as a leisure -travel destination. An integral part of the stateõs economy, domestic visitors accounted for 

approximately 93% of all visitor spending with (FY) 2020, 56.3% of all domestic person trips originated in 

New England! Visitor expenditures supported 102,100 jobs in 2020 and $4.3 billion in wages and salaries. 

Visitor expenditures generated $879.9 million in Massachusetts state and local tax revenue in 2020.
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ACTON RECREATION HAS ASSISTED MANY NON -PROFITS IN OUR COMMUNITY!
In addition to serving our patrons of this great town, we are proud to have established solid and supportive 

relationships to our local non-profit organizations that directly benefit the citizens throughout our community.  

These are just some of the many non-profits that we have worked with and continue to help throughout the 

year:

Å Middlesex West Chamber of Commerce

Å Acton Lions Club

Å Acton Dog Park

Å Acton Food Pantry

Å Dannyôs Place Youth Services

Å Acton Chinese Language School

Å American Cancer Society

Å Pan Mass Challenge-PMC Kids

Å Acton Chinese Language School

Å Essence of India

Å Acton-Boxborough Cultural Council

Å NAMI-National Alliance on Mental Illness

Å Acton Historical Society

Å Acton Police Association

Å Open Door Theater

Å Acton Chinese-American Civic Society

DID YOU KNOW?

Your contribution may be 

*Tax Deductible!
Whyéit is used for a public purpose.  

Tax ID: 046-001-062

The Town of Acton is a Government Instrumentality 

by Act of Congress.
*Please check with your financial advisor.

9



10



SAMPLE OF INSIDE PAGES 2-3 ALL CONCERT PROGRAM HANDOUTS

SAMPLE OF FLYER SUBMITTED TO BE DISTRIBUTED 

ELECTRONICALLY TO ALL ELEMENTARY CHILDREN 

GRADES K-6 IN ACTON AND BOXBOROUGH ð

PROMOTES HIGH ATTENDANCE=MORE VISIBILITY

SAIL BANNERS AT NARA USED 

TO ATTRACT GUESTS

ADVERTISING METHODS
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2 LARGE ONSITE BANNERS (5õ X 7õ) OF EACH OF THE BELOW AT NARA
(SAMPLE OF PAST ONSITE BANNER)

ADVERTISING METHODS
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HIGHWAY MESSAGE BOARD DISPLAYING EVENTS AT INTERSECTION OF 2A/27

POLE BANNERS DISPLAYED AT TOWN HALL, MAIN STREET AND SOUTH

ACTON TRAIN STATION JUNE THROUGH SEPTEMBER RETURNING 2023

ADVERTISING METHODS
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YELLOW BRICK ROAD
ELTON JOHN TRIBUTE

NARA PARK

FRI, JULY 21
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